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ABSTRACT

This study aims to analyze individual and organizational innovation in small businesses and their impact on the environment. The focus of the analysis
is also expanded on how to engineer the innovations that exist in small businesses through consumer behavior so that the engineering carried out is
effective in protecting the environment. The role of the government is used as a regulator in a country. The research was conducted using a quantitative
descriptive method, then continued with a document study on the Indonesian government’s environmental regulations. The research was carried out
during the Covid-19 pandemic in a sizeable Indonesian city, namely Bandung City. The study results show that small businesses’ individual and
organizational innovation play a role in determining environmental conditions. Government engineering to change consumer behavior and consumer
needs is very effective in changing the behavior of entrepreneurs to go green and green business
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1. INTRODUCTION

Small business is an economic activity carried out independently
or with immediate family using simple technology, and its owner
usually doubles as a leader and an employee (Chaniago, 2020;
Patel et al., 2012). Examples of small businesses are shops,
stalls, confection, laundry services, workshops, home businesses,
and informal businesses. Small businesses grow and develop
naturally, with a more significant number than large and medium
enterprises. The Indonesian government groups small businesses
into two groups, namely formal and non-formal small businesses
(UU_No_20, 2008). The exact data on non-formal/micro-
enterprises in Indonesia are unknown because most non-formal/
micro-enterprises do not report their businesses to the government.

There is quite a lot of research that mentions small business barriers.
SMEs face internal obstacles in developing innovations that can
solve their problems (Sundstr€om et al., 2020). This also happens to
small businesses in Indonesia. The issues are grouped into marketing,

raw materials, capital, technology, and business (Ariani and Utomo,
2017; Chaniago, 2020; Maksum et al., 2020). All of these problems
boil down to the ability of small businesses to make innovations.

Facts on the field reveal that when Indonesia was hit by the
Covid-19 pandemic (March 2021), many small businesses could
not keep running and chose to stop operating. However, some
were able to survive and even develop. Small businesses that
grow and develop during the Covid-19 pandemic must have
certain strategies, such as making innovations. Research has
proven that the creativity of entrepreneurs is positively related
to enterprise-level innovation, and innovation is an important
element in business success. However, on the one hand, studies of
individual entrepreneurs in driving innovation are still few (Baron
and Tang, 2011). Individual entrepreneurs are conceptually similar
to independent businesses, private businesses, or small businesses.

In simple terms, innovation can be described as applying ideas
to create new products with lower energy in various company
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activities and keep the company’s output attractive and
competitive. Innovation can be seen from multiple sides, such as
technology, production, marketing, and service. It must also adjust
the company’s goals to consumer needs or customer orientation
innovation need (“COIN”). Every business person needs to
make innovation that is consumer-oriented (Bhatnagar and
Gopalaswamy, 2017; Sundstr€om et al., 2020). Business people
who can adapt their products to COIN will continue to exist and be
needed by consumers. These adjustments require innovation from
time to time. In essence, business innovation must always apply
the COIN principle and make COIN the main focus of attention.

Many entrepreneurs often ignore the environment in trying to
meet consumer needs (Abbas, 2012; Jegasothy, 1999). There are
allegations of small businesses doing the same. Researchers said
that small businesses contribute to damaging the environment
(Nugroho et al., 2017). Small businesses are considered less
concerned with the environment. If this is true, effective research
and solution are needed.

There is still little research on the drivers of environmental
behavior in small businesses, and small businesses need to be
educated on their role in protecting the environment (Diaz-Garcia
etal., 2015; Worthington and Patton, 2005). It is essential to study
the part of small businesses in the environment and innovation,
including the role of government and controlling small business
consumer behavior. This research seeks to find out how to engineer
small business innovations to be valuable and at the same time
preserve the environment.

2. LITERATURE REVIEW

2.1. Small Business Innovation

Innovations that address social and environmental economic
issues are increasingly being recognized as drivers of change
in society (Cuntz et al., 2020). Innovation is defined as a
new technology, service, or process aimed at improving the
performance of individuals and companies (Klein et al., 2001)
or as a disjointed process characterized by trial and error, often
unpredictable and of high complexity (Bruni et al., 2019). In the
literature, innovation is sometimes referred to as the initiation,
adoption, and implementation of a new idea or activity to the
adopting organization (Bhatnagar and Gopalaswamy, 2017,
Dub et al., 2014). According to them, innovation can be seen
from various sides, such as product innovation, technological
process, organization, market, and service. Most innovations
focus on product or technology innovation in a manufacturing
context (Vincent et al., 2004), However, service researchers
develop service innovations because their characteristics are

different from product and technology innovations (Bhatnagar
and Gopalaswamy, 2017; Gadrey et al., 1995; Sundbo, 1997).
This explanation shows that there is no standard agreement on
innovation. For companies that produce goods, it is elementary to
explain the meaning of innovation. Innovation for them tends to be
associated with the emergence of new products that are superior to
old products and can compete in the market. However, in trading
companies, innovations tend to come in the form of service
innovation. Service innovation is defined as “the exploitation of
ideas for performance that are new to the company and offer new
benefits to customers” (Berry et al., 2006). Service innovation is
the primary source of competitive advantage (Lusch et al., 2007).
Several aspects of service innovation include strategy, customer
engagement, employee adaptation, inter-organizational relations,
knowledge management (Bhatnagar and Gopalaswamy, 2017).

From those various viewpoints, innovation in this study is defined
as the use of quality individual ideas, developed and implemented
by individuals, groups, or companies into new activities to make
it more successful and have an impact on improving the economy
and prosperity of the community (Bhatnagar and Gopalaswamy,
2017; Bjo 'tk and Magnusson, 2009; Gumusluoglu and Ilsev, 2009;
Kim and Chung, 2017; Rogers, 1998; Stock and Watson, 2002).
Ideas are developed from time to time according to the situation
and business environment (Bjo'rk and Magnusson, 2009).
Entrepreneurs not only innovate within companies by developing
new business models, but they also promote new types of
innovation concurrently, introducing changes at the product,
process, marketing, and organizational levels (Bruni et al., 2019).
This means that entrepreneurs connect individual innovation
with organizational innovation, or entrepreneurial leaders
simultaneously carry out individual innovation and organizational
innovation. Innovation comes from individual ideas filtered by one’s
information, thoughts, and experiences. Ideas can only be created
by individuals (Bjo'rk and Magnusson, 2009). Thus, individual
innovation is defined as creating new ideas based on information,
knowledge, and experience applied in everyday life to create new
value in economic prosperity and environmental sustainability.
On the other hand, organizational innovation is conceptualized as
an organization’s tendency to develop better products or services
and its success in bringing them to market. (Gumusluoglu and
Ilsev, 2009). Innovation should not have a negative impact on the
environment. Therefore, the application of COIN and innovation
engineering needs to be directed at the economy and ecogreen.
The relationship between individual innovation and organizational
innovation in companies is as shown in Figure 1.

All innovations come from individuals, developed and
implemented by companies to make their use more successful

Figure 1: Relationship between individual innovation, organizational innovation in the company
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(Bjo'rk and Magnusson, 2009). Some examples of innovation
such as innovation about products, technology, processes, services,
and others. Leaders determine the implementation of innovation
which makes them a crucial factor in innovation. They determine
the success or failure of innovation because they can influence
all organizational functions such as culture, strategy, marketing,
resources, and employee behavior (Baron and Tang, 2011;
Gumusluoglu and Ilsev, 2009).

Innovation creates change. Without change, there is no innovation.
Innovation must be oriented to consumer needs. Companies
with more flexible organizations are more likely to innovate
quickly. Organizational flexibility is determined by the behavior
of entrepreneurial leaders. Entrepreneurial leaders will dare to
take risks, innovate to minimize risk, and apply new ideas as a
breakthrough to stay alive and develop.

Most literature discusses the importance of innovation for large
and medium-sized companies, but only a few discuss innovation
in small businesses. The question is, do small businesses need
innovation? What kind of innovation do they need? To answer
those questions, it is necessary to explain what is meant by
small business innovation. Small entrepreneurs are essentially
entrepreneurs, which number is more significant than large
and medium entrepreneurs. In almost all countries globally,
including Indonesia, small businesses make a considerable
contribution (Ibarra et al., 2020; Maksum et al., 2020), such
as the contribution to a country’s GDP and employment. The
ability of small businesses to survive in challenging economic
conditions and adapt quickly proves that small businesses have
a particular innovation. Innovation is what makes them able to
stay in difficult times. A characteristic of small businesses is that
the owner doubles as a leader, or at least the leader comes from a
close family (Chaniago, 2020). The family has strict control over
business activities (Patel et al., 2012). All decisions come from the
owner because the owner is also the leader. Therefore, all decisions
regarding strategy, management, culture, and innovation are up to
the owners. In small businesses, which innovations are accepted
and used is determined by who the leader is.

Innovations that come from subordinates (internal) or from outside
the organization but are contrary to their ideas, experiences, and
feelings tend to be rejected by small business leaders (Gherardini
et al., 2017). This refusal is more individual and subjective. The
same is also explained by (Arbussa et al., 2017), who has found
in his research that SME leaders tend to reject innovations that are
not in line with their thoughts out of fear of losing out on financial
potential. The capacity of a leader will determine the success or
failure of both radical and incremental innovations. Businesses
need to innovate according to consumer needs (Bhatnagar and
Gopalaswamy, 2017; Sundstr€om et al., 2020) or COIN (Customer
orientation innovation need). In small businesses innovation, a
combination of individual innovation with corporate innovation is
used. COIN can be done by individuals, leaders, or by employees.
COIN is aligned with the leader’s thoughts and later being
developed and implemented into corporate innovation. Company
innovation is divided into managerial, technological, product, and
process innovations (Krause, 2007). Other experts complement it
with service or management innovation, such as new management

practices, human talent development, individual performance,
and organizational performance with a knowledge base (Kim
and Chung, 2017; Volberda et al., 2013). The implementation
of innovation can be chosen radically or incrementally. Whether
radical or incremental, the innovation carried out is determined
mainly by the knowledge, information, and experience of the
leader, who is also the owner of the business.

2.2. Environment

Many researchers have recognized small businesses as making
an enormous contribution to the economy and employment in a
country (Maksum et al., 2020; Zahra, 2003). In addition to having
various problems, small businesses also have advantages, such as
being flexible in dealing with situations and community needs.
They easily change according to the needs of their consumers.
This flexibility and speed of change are one of the advantages of
small businesses. But on the one hand, small businesses are also
contributors to the destruction of nature (Nugroho et al., 2017).
This means that progress in small businesses is followed by a
decrease in environmental quality. A decline in environmental
quality can be seen in pollution, often in urban areas. The area
becomes slum, not environmentally friendly, and unhealthy as a
place to live.

The decline in environmental quality includes land, sea, air, and
rivers, such as soil quality, water quality, air quality, river pollution,
pollution of the living environment in the form of business activity
waste (plastic, wrapping paper, used bottles) and others (Bakar
et al., 2017; Nugroho et al., 2017; OECD, 1999). Observing
sustainable development, the environment must be protected so
that the next generation will inherit friendly energy and nature
(OECD, 2019; Priyanta, 2010). Sustainable development requires
the use of energy that is not excessive, ensures that nature is
not damaged, and the availability of quality energy for future
generations. Environmental problems must be watched out for by
all parties, including small business economic actors.

The Indonesian constitution states that the environment is “a
unitary space with all objects, forces, conditions, and living things,
including humans and their behavior that affect nature itself, the
continuity of life, and the welfare of humans and other living
things” (PP22, 2021).

The constitution includes the environment such as land, sea, air,
and every living thing that lives in it. In the Indonesian constitution,
it is also explained that “everyone has the right to a good and
healthy environment and in the preamble, to the constitution it is
stated that the state has responsibility for environmental protection
and management” (UUDA45, 1945). The state is obliged to maintain
a healthy environment for its citizens. The state issues various
forms of regulations and policies to protect the environment.
The environment is defined as a place for living things to breed,
including land, sea, air, water, flora and fauna, energy, and all its
supporters. Living things consist of humans, animals, and plants,
as well as the necessary support. An environment is a place of life
that must be preserved. Several researchers have warned (Bakar
etal.,2017; Diaz-Garcia et al., 2015) companies to make better use
of natural resources and reduce environmental damage. The use
of renewable energy will save the earth from destruction (Razzaq
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et al., 2021). Therefore, all parties can be involved in protecting
the environment. Various innovations can be directed to preserve
the environment. Small business as an economic driver, especially
in developing countries, theoretically can be directed to create
and produce eco-green and run its business into a green business.
This means that the correct party is needed to engineer small
businesses and their consumers to protect the environment. The
party is a policy-making institution, namely the government. As a
regulator in society, the government is very likely to play a major
role in protecting the environment through various regulations
and laws that it makes.

2.3. The Government’s Role as Regulator

In almost all countries, the government has a role in regulating
society, including the economy and the environment in which
humans live. Environmental damage is identical to the destruction
of local people’s lives (Abbas, 2012; Biswas and Roy, 2015;
Jegasothy, 1999). The role of the government is vital in regulating
and controlling community activities to protect the environment.
Regulations encourage innovation, or environmental regulations
stimulate innovation; environmental regulations will protect the
environment and increase the competitiveness of enterprises
(Diaz-Garcia et al., 2015). Therefore, it allows small businesses to
produce green products and run their business in a green business.
Companies that regulate green businesses for the long term will
benefit themselves (Chen et al., 2006; Husnaini and Tjahjadi, 2021;
Igbal, 2019; Papagiannakis et al., 2019).

The government is defined as a board organization/legal supreme
body to regulate social, economic, political life to create prosperity
for the people of a country (Papagiannakis et al., 2019). The central
and regional governments serve as regulators for the welfare
of their people. In the Indonesian constitution, the government
is divided into the central government and local governments.
Local governments serve as regulators and promote the welfare
of citizens in their respective areas (UU No 23, 2014). The
Indonesian government (central government and local government)
not only regulates people’s lives but also regulates economic and
environmental actors because only a well-maintained environment
can provide welfare for the community.

Protecting the environment involves making responsible decisions
to reduce the negative impact of business on the environment
(Bakar et al., 2017). Economic development and welfare of
a society can only be achieved if there is a balance between
optimization of wealth and protection of the environment
(Appiah et al., 2018). The responsible parties are not only from
the government but also from entrepreneurs and consumers. The
willingness of consumers to change their consumption behavior to
be greener will determine the achievement of eco-green. However,
the actors who can manipulate small businesses and consumers
are more dominant in the government, because the government is
the highest authority in a country. Government engineering is very
effective by issuing regulations and policies to regulate consumers
and producers (small businesses) and implement them strictly.

The 2019 OECD report on Indonesia said, “Improving
environmental law enforcement is a priority for the Indonesian

government. However, the low institutional capacity of
local governments hinders efforts to ensure compliance with
regulations” (OECD, 2019). Law enforcement on the environment
at the regional level is still weak. The causes are many factors
such as lack of understanding about the environment, mentality,
conflict of interest with decision-makers, corruption, collusion,
nepotism, and reluctance to impose sanctions if entrepreneurs
have a relationship with the central government.

3. METHODS

This research was conducted in Indonesia in 2020 when the
Covid-19 pandemic was underway. The object of study is all small
businesses located in the city of Bandung, Indonesia. Data from the
Bandung City BPS in 2020 shows 1516 small business units and
a total workforce of 13,960 people (BPS_Kota Bandung, 2021).
While the previous number of small businesses (2019) was 3723,
due to the Covid-19 pandemic, around 60% of them collapsed. The
city of Bandung is one of the big cities in Indonesia. This city is a
trading city and a tourist city. Around the city of Bandung, there
are many large, medium, and small businesses.

The research subjects are entrepreneurs or small business leaders.
Each small business was given a questionnaire. The questionnaire
was filled out by the head, owner, or manager of the small business
via Google form. Persuasive communications have been carried
out several times to make the leaders of small businesses willing
to fill out the questionnaire. The total sample is 142 business units,
as shown in Table 1.

Sampling was carried out by purposive sampling with several
considerations. Those considerations include the criteria for small
businesses according to the Indonesian government constitution
(having a maximum of 20 employees, maximum assets of IDR
500 million excluding land and buildings), the business has been
running for more than 3 years and operating in the city of Bandung.
The data obtained from the respondents were analyzed using
descriptive and regression analysis.

The research used a descriptive quantitative method and
continued with the study of Indonesian government regulatory
documents. Document studies are conducted to find out which
policies and regulations are predicted to be able to engineer
small businesses and change consumer behavior to go green.
The measurement instruments for small business innovation
and the environment and the study framework are presented in
Table 2 and Figure 2.

Table 1: Distribution of sample sources from small
business

No. Types of small Number of Amount
business units* sample (Unit)

1. Food 425 40

2. Clothing 814 75

3. Chemical 101 9

4. Metal 165 15

5. Craft 11 2

Total 1.516 142

*Source: BPS_Kota Bandung (2021)
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4. RESULTS AND DISCUSSION

4.1. Results

Before the data from the respondents is used, the reliability test
is carried out first. The results show that all data have Cronbach’s
alpha >0.7; This means that the data obtained from the respondents
are suitable to be used to answer the objectives of this study
(Gursida and Harmon, 2017; Hair et al., 2010). The results of the
regression analysis of data from respondents as shown in Table 3.

Table 3 shows that the individual innovation variable correlates
with the environment 0.793 significant at 0. This correlation
is included in the strong criteria. Likewise, the organizational
innovation variable correlated with the environment variable

Table 2: Source of Instrumentation

Utilization of
individual ideas
Organization
innovation

Idea
development
New activity

Product
innovation

Process
innovation
Market
innovation
Organization
innovation and
service

Environment
Pollution of
soil, water, air
Residential
pollution
Energy use

Construct Source
Individual
innovation
Initiation Bhatnagar and Gopalaswamy (2017); Dub
et al. (2014)
Adoption Bhatnagar and Gopalaswamy (2017) ; Dub
etal. (2014)
Experience Gherardini et al. (2017)

Berry et al. (2006); Bjo'rk and
Magnusson (2009)

Bjo 'tk and Magnusson (2009)

Bhatnagar and Gopalaswamy (2017); Dub

et al. (2014)

Klein et al. (2001); (Vincent et al.,

2004); (Bruni et al., 2019); Bhatnagar and
Gopalaswamy (2017); Volberda et al. (2013);
Kim and Chung (2017); Krause (2007)
Bhatnagar and Gopalaswamy (2017); Dub

et al. (2014); Krause (2007)

Bhatnagar and Gopalaswamy (2017); Dub

et al. (2014)

Bhatnagar and Gopalaswamy (2017); Dub

et al. (2014); Berry et al. (2006); Lusch

et al., (2007); (Krause, 2007); (Gumusluoglu
and Ilsev, 2009)

Abbas (2012); OECD (1999)
Nugroho et al. (2017) ; Bakar et al. (2017)

Bakar et al. (2017); Diaz-Garcia et al. (2015);
Razzaq et al. (2021)

Source: Compilation of literature, 2021.

0.526, which is significant at 0. The correlation is included in the
moderate criteria. Other results found that the correlation between
individual innovation and organizational innovation of 0.413 was
significant at 0.

This study also found the partial effect of individual innovation
variable on the environment by 55.03%, and organizational
innovation affects the environment by 12.57%. The total
simultaneous effect of the two innovation variables on the
environment is 67.7% and is significant at 0. This means that
this study finds that individual innovation and organizational
innovation are jointly proven to affect the environment, and
partially they are also shown to affect the environment variable.

After knowing the effect of individual and organizational
innovation on the environment, the next step is to confirm various
documents predicted to manipulate consumer and small business
behavior. The results of the search for the document study are
presented in the discussion.

4.2. DISCUSSION

Entrepreneurs will always run COIN (customer-oriented innovation
need) to satisfy consumer needs. The more COIN matching is done,
the more consumers come. This also applies to small businesses.
The success of a business is determined by the careful use of COIN.
The source of COIN comes from consumer behavior. Consumer
behavior that is green consumerism will be followed by small
businesses. Entrepreneurs are only operators who meet consumer
tastes because the nature of entrepreneurs constantly adjusts to the
wishes of consumers (Abbas, 2012; Jegasothy, 1999). Existing
innovations, both individual and organizational innovations, will
be directed according to COIN. Entrepreneurs are keen to follow
consumer tastes. Likewise, small businesses will adjust their pace
by running COIN, including innovating. However, individual
innovations for more excellent benefits should be implemented
by companies (Bjo rk and Magnusson, 2009).

The results of this study have proven that individual innovation
and innovation of small business organizations are proven to
significantly affect the environment, with the level of influence
included in the strong criteria. This means that the innovations
that exist in employees can contribute to eco-green. Employee
innovation in the form of ideas, initiatives, experiences can be
directed to eco-green. All the thinking of employees in small
businesses makes it possible to generate corporate innovations
that care for the environment. Examples of company activities

Figure 2: Framework of the study
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Table 3: Result of influence and correlation between
variables

Variable Environment
Correlations Coeficient Partial

influence

Individual 0.793; signi. 0 0.694;signi 0  0.550342

innovation

Organizational 0.526; signi 0 0.239;signi 0  0.125714

innovation

Total influence 0.677

Significant level 0

Source: Research results, 2021

to protect the environment are having a waste treatment site,
temporary waste storage, etc. Research data shows that none of
the small businesses have waste treatment. They directly dispose
of their waste into the ground/nature. Small businesses are one
party that contributes to damaging the environment (Nugroho
et al.,2017). Those who play a role in directing individual
innovation to focus on creating eco-green are largely determined
by the leader or small business owner. The leader determines
the success or failure of innovation (Baron and Tang, 2011;
Gumusluoglu and Ilsev, 2009; Huang et al., 2014). Entrepreneurs
have a strong relationship with innovation (Bruni et al., 2019).

This study found that organizational innovation also significantly
affects the environment, with criteria including low. This means
that the innovations produced by the company also play a role in
protecting the environment. The role played by the company will be
more effective if it always refers to COIN. COIN causes company
innovation to be tailored to consumer needs (Bhatnagar and
Gopalaswamy, 2017; Sundstr€om et al., 2020). If consumers need
green products, the company will produce them, and vice versa.
Consumer negligence on green products will cause companies to
ignore the green economy, such as neglecting: green products,
green management, green processes, green packaging. Consumer
behavior that is indifferent to the environment causes companies
to be less concerned about the environment. The long-term result
is environmental degradation. So that such things do not happen,
it is necessary not only to the engineering of entrepreneurs but
also the engineering of consumer behavior. Engineering consumer
behavior and small businesses are important. Encouraging
consumers to be more aware of eco-green products is an effective
solution. If the behavior of green consumerism has grown, it is
easy for small business behavior and innovation to be engineered
to produce and do eco-green business.

All parties need to maintain the environment. Those parties
include the government and the community, such as business
people, MSMEs, academics, etc. The government must make
people aware through various policies, socialization, training,
and punishment if required. A well-maintained environment will
ensure future economic growth, lest economic growth sacrifices
the environment. As the highest organization in a country, the
government can play a greater role in maintaining environmental
quality. A well-maintained environment means continuity of life
on earth (Abbas, 2012; Biswas and Roy, 2015; Jegasothy, 1999).
Environmental quality is maintained, such as the quality of water,
soil, air, rivers, and places (Bakar et al., 2017; OECD, 1999). So

far, the government only regulates from the producer side, and
there are no rules that regulate consumers. Consumer engineering
is defined as an activity that can change consumer behavior and
tastes for the better, which can be carried out by the government,
trusted organizations, etc. Media to engineer effective consumer
behavior by making various regulations and policies from the
government. Government regulations encourage environmental
innovation (Diaz-Garcia et al., 2015). Government intervention in
policy-making is essential (Setyari and Kusuma, 2021). From the
study of documents in the field, it was found that the government
has issued many regulations. Unfortunately, these regulations
are only aimed at producers and do not yet exist for consumers.
Producer engineering and producer regulation on the environment
is primarily the initiatives of the central government. At the local
government level, it is still weak. Engineering on the consumer
side of the environment is limited to socialization and appeals, not
touching the real thing. Suppose consumers are regulated and can
be subjected to constitutional threats. In that case, entrepreneurs
are believed to change their behavior to become eco-green and
follow the wishes of consumers or entrepreneurs to run COIN.
Small business engineering as a producer to be eco-green is more
effective when done through consumers. Thus, consumer behavior
is forcing small businesses to be eco-green and turn their business
into green business. The government’s role is very important in
controlling consumer behavior and regulating small businesses
to be eco-green.

5. CONCLUSION

This study found that individual innovation is correlated with
organizational innovation, and each innovation impacts the
environment. Individual innovation and innovation of small
business organizations can play a role in shaping eco-green. For
small business innovation to play a role, engineering is needed
on consumer behavior and small business activities. A study
of government documents on the environment found that most
regulations aimed only at entrepreneurs, with unsatisfactory
results. Therefore, engineering is more important to change
consumer behavior so that it is eco-reen. This engineering also
issues various policies and regulations that regulate consumer
consumption needs and behavior. Changes in consumer behavior
will be more effective in changing the company’s activities into
eco-reen and green businesses.
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